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Introduction
When it comes to picking out an AI writing assistant for your 

business, the difference between a technology that transforms 

your content strategy and one that creates more problems 

than it solves comes down to understanding what truly matters 

beneath the marketing hype. 

With dozens of AI writing tools flooding the market, each 

promising better results than the last, how do you identify which 

solution will actually deliver value for your specific needs? 

This guide breaks down the essential elements to evaluate 

across six critical categories, from data quality and expertise 

to security and workflow integration, to help you cut through 

the noise and make an informed decision that aligns with your 

content goals and business requirements.
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Category #1: Data
Data is the foundation of all AI output. It’s what’s fueling the GenAI engine. The content that AI writing 
assistants generate is based on billions of different sources and data points. If a writing assistant is 
trained on fresh and unique data, it’s more likely to generate high-quality, valuable content.

Simply put, AI is only as good as the data it accesses. This category evaluates how a tool collects, 
processes, and applies information to generate content that’s relevant, fresh, and uniquely valuable 
to your business. Ask yourself the following questions to narrow down the best AI writing assistant to 
help achieve your goals.

1. Output specificity

Question to ask yourself 

What data sources is this AI ingesting, and does the tool 

incorporate specific, highly relevant references when 

generating content?

Why specificity matters 

The difference between generic AI content and truly valuable 

content often comes down to specificity. Generic prompts run 

on generic data to create generic content. By incorporating 

specific, highly relevant sources—like top-ranking competitor 

content and your own website—the AI can generate content 

that addresses the exact topics, questions, and perspectives 

that matter to your audience. 

Without specificity, you’re paying premium prices for generic 

content your competitors can replicate for free. Specific 

content directly addresses your audience’s unique needs, 

dramatically improving engagement and conversion rates while 

creating a trustworthy and authoritative website experience 

that generic AI simply cannot achieve.

Example 

Let’s say that you own a DIY home improvement 

website, but you have very few content resources 

and struggle to create valuable content at scale to 

meet your audience’s needs. You start leveraging AI 

to quickly fill content gaps, but you pick a generic AI 

writing assistant, like ChatGPT. 

ChatGPT creates the required content for you, but 

it doesn’t have insights into your website’s specific 

keyword and content strategy, so it generates 

content that is barely distinguishable from the top-

ranking content on SERPs. Without that specificity, 

your content won’t stand out from the crowd, won’t 

establish domain/topic authority or expertise, and 

won’t drive conversions or revenue.

https://chatgpt.com/
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Category #1: Data

2. Source customization

Question to ask yourself 

Can I upload documents around brand standards and existing 

content to inform the content generation?

Why customization matters

Your organization’s competitive advantage comes from your 

unique knowledge and proprietary data. If you’re not leveraging 

that intellectual property in your content, you’re essentially 

competing on the same playing field as everyone else with 

access to generic AI tools and leaving authority, engagement, 

and conversions on the table.

AI writing assistants that allow you to upload internal 

documents, research, customer interviews, and proprietary data 

create a powerful advantage, as long as you can ensure that 

your data is secure, but more on that later—essentially allowing 

you to teach the AI using your unique expertise and perspective.

Example 

Say that you own a property management company, 

and you have very specific restrictions and 

compliance requirements you need to follow when 

you post content onto your site. You have all of the 

specific nuances and considerations for creating 

content in a content style guide.

Any generic AI writing assistant wouldn’t have the 

context of your usual writing style, brand voice, or 

industry compliance considerations. This inevitably 

creates a longer and more tedious process, forcing 

you to create more specific prompts or devote 

further resources to optimizing the AI output to align 

it with your brand’s established voice.

3. Data freshness

Question to ask yourself 

How recent is the data being used to generate my content?

Why freshness matters 

AI models have knowledge cutoff dates and aren’t trained on 

any information about world events or industry developments 

after that date. That leaves them open to creating content with 

outdated information. 

Outdated information doesn’t just harm credibility—it creates a 

liability for your business. Publishing content with obsolete data 

points, outdated regulations, or former product specifications 

damages customer trust, introduces compliance issues, and 

wastes marketing resources on stale or incorrect information.

Fresh data ensures your content remains current, accurate, and 

relevant. This is especially crucial in rapidly evolving industries 

or when covering time-sensitive topics.

Example 

Imagine you work for a healthcare brand, and you 

need to create new content for your site that explains 

a new process for submitting claims forms. You use 

a generic AI writing assistant to create the content, 

which, because of its internal knowledge cutoff, 

doesn’t know about a new law that was passed that 

affects the claims process in some states.

At best, this sets your team up to spend significant 

resources and time revising and optimizing the AI 

output to ensure content freshness and validity. At 

worst, you publish outdated and incorrect content 

that runs the risk of no longer complying with the law, 

increasing the risk to your brand, and immediately 

making search engines, and users view your content 

as untrustworthy.
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Category #1: Data

4. Brand data indexing

Question to ask yourself 

Does the AI writing assistant have access to my entire library of 

website content when generating content?

Why completeness matters 

For the AI to truly understand your content ecosystem, it needs 

access to your entire website. Without comprehensive data 

access, your AI-generated content might contradict existing 

pages, duplicate efforts, and create confusing navigation paths 

that increase bounce rates and abandoned conversions.

Partial website access creates business-damaging content 

silos that fragment your customer journey. A comprehensive 

view enables smarter internal linking strategies, ensures 

messaging consistency, and helps avoid content 

cannibalization. 

Example 

You’ll notice some overlap between this element and 

the following one, duplicate content detection, so 

we’ll speak to both elements in this example. 

Say you’re creating new content for your home 

improvement site about bathroom remodeling. You 

use an AI chatbot that creates a comprehensive 

article outline that includes a whole section about 

re-tiling a bathroom floor. 

But, because the chatbot didn’t have insight into 

your existing website content, it didn’t know that you 

already had an article devoted to re-tiling a bathroom 

floor. This leads to content cannibalization across the 

two articles, reducing the chances of either driving 

significant engagement or conversions, and negatively 

impacting search performance across your site.

5. Duplicate content detection

Question to ask yourself 

Does the tool check for duplicate content before publishing?

Why duplicate detection matters 

As you scale content production with AI assistance, the risk 

of creating similar or duplicative content increases. Duplicate 

content doesn’t just confuse search engines—it wastes 

marketing budget on assets that actively undermine each other. 

Every duplicate page you create dilutes your domain authority, 

splits your ranking potential, and forces your content to 

compete against itself rather than your competitors. Effective 

duplicate detection helps maintain content uniqueness across 

your site, ensures each piece serves a distinct purpose, and 

prevents wasted resources on content that competes with itself.
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Data capabilities in review

Ultimately, a strong data foundation is critical to maximizing 

AI output and website content. If your AI writing assistant 

can’t access the freshest, most holistic, and unique website 

data, your content is more likely to sound like everyone else’s, 

your content will fail to stand out on SERPs, and fail to drive 

engagement and conversions. 

Prioritize AI writing assistants that leverage your own internal 

data to ensure that you have the most up-to-date and valuable 

content possible.

Does the tool incorporate specific, highly relevant 
references when generating content?

Can I upload custom documents to inform the content 
generation?

How recent is the data being used to generate my content?

Does the AI writing assistant have access to my entire 
library of website content when generating content?

Does the tool check for duplicate content before 
publishing?

Conductor’s Writing Assistant feature references your own website 
content as well as the top-ranking SERP content, ensuring relevant 

context and fresh insights. 

See the output for yourself with a free trial.

Start free trial

Category #1: Data

Questions to ask yourself:

https://www.conductor.com/free-trial/
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Category #2: Expertise
Content expertise is all about asking yourself how you can make your content better, more relevant, 
and more valuable than your competitors’ content. If you can demonstrate your expertise in a given 
area, your audience is more likely to trust that content and seek out your site’s insights later on.

The following elements help distinguish sophisticated AI-generated content from generic AI 
output. They measure the intelligence built into the system through specialized prompting, model 
selection, and domain-specific knowledge that delivers results beyond what generic AI can achieve.

1. Domain expertise

Question to ask yourself 

Does the AI technology have specific expertise in creating high-

quality website content that performs well in organic search?

Why domain expertise matters 

This element ties to the output specificity we mentioned in the 

previous section. 

General-purpose AI tools create general-purpose results, but 

the company behind your AI writing tool should have deep 

expertise in your specific content domain. Without deep 

domain expertise, specifically in search-optimized content, 

you’re investing in content that looks good internally but 

remains invisible to your target audience, wasting critical 

content resources.

That’s why domain expertise should be reflected in every 

aspect of the AI writing assistant—from prompt design to 

content structure recommendations to performance metrics. 

Without this expertise, you’re likely getting generic AI content 

that won’t achieve your specific business goals.

Example 

You need to create a new piece of content for your 

healthcare site about choosing an HSA or FSA. But 

the AI writing assistant you’re using doesn’t have 

access to your site’s content, so it can’t draw from 

your existing backlog of content on HSA and FSA and 

the specific claims process your company has for 

those accounts. 

So, it creates a vague piece of content that leaves 

out critical nuances and insights that help users file 

claims and maximize their accounts. Your article then 

wouldn’t be addressing user search intent, making it 

very unlikely that it will appear in search, or that your 

audience will trust your expertise going forward.
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Category #2: Expertise

2. Prompt quality

Question to ask yourself 

How sophisticated are the prompts used to generate content?

Why prompt quality matters 

This consideration is less about the AI models themselves and 

more about what you’re bringing to the table. 

The prompts you use to power AI determine whether you get 

industry-leading content or generic filler that damages your 

brand. Basic prompts create content that’s indistinguishable 

from thousands of competitors. Expert-crafted prompts 

incorporate SEO best practices, content structure guidelines, 

and conversion optimization principles. 

The most sophisticated systems use different specialized 

prompts for different content elements (titles, meta descriptions, 

headings, body content) rather than a one-size-fits-all 

approach. These prompts should be constantly tested and 

refined based on performance data to ensure optimal results.

Example 

This is probably self-explanatory, but imagine that 

you’re writing copy for an email promoting an 

upcoming conference your company is hosting. You 

ask ChatGPT: “Please write a promo email for the 

conference my company is hosting. The conference 

is called [Title] and takes place on [Date].” This is going 

to set you up for a very very generic output, because 

you didn’t include any specifics to the conference 

itself, what your audience may learn, and what key 

takeaways they can expect.

Instead, try leveraging key details about the event 

you’re promoting, including speakers, networking 

opportunities, value adds, and notable takeaways. It 

also helps to leverage previous content you’ve used 

to give the AI writing assistant some inspiration and 

guidance on structure, voice, and tone.

Pro tip: 

Got great AI output from a specific prompt? Save it for next time in a 

prompt library to keep track of your most successful prompts and improve 

AI collaboration and education across your organization.

https://www.conductor.com/academy/prompt-engineering/
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Category #2: Expertise

3. Model selection

Question to ask yourself 

Which AI models are available within the tool, and does it select 

the best model for each specific task?

Why model selection matters 

Using a single AI model for all content tasks is like hiring one 

person to handle your entire marketing department. Different 

models excel at different content tasks—choosing the wrong 

one means paying premium prices for subpar results, while 

competitors using optimized models capture your market share.

The LLM market also evolves quickly. Each major provider has 

multiple models, and they release new models frequently. When 

this happens, a new model often overtakes previous models on 

some tasks, but not all. 

Advanced AI writing tools should be constantly testing multiple 

models from various providers and selecting the one best 

suited to each specific content task. This multi-model approach 

ensures you get the best possible output for each content 

component without having to become an AI expert yourself.

Example 

Say that you’re using ChatGPT to create new content 

for your home furnishing website about choosing the 

right mattress and bedframe. But you don’t realize that 

OpenAI has recently updated ChatGPT to the newest 

model, and you continue using the previous one. 

The older model creates great metadata and title tag 

options for you, but when it comes to longer-form 

content, it leaves a lot to be desired. You now need to 

go through and optimize the entire long-form article 

or risk publishing subpar content.
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4. Content scoring

Question to ask yourself 

Does the AI technology have a methodology to score and 

evaluate content quality?

Why content scoring matters 

Effective AI writing tools should include a robust content 

scoring system that evaluates multiple dimensions of quality. 

Without objective content scoring, you’re flying blind when 

ensuring content quality. Subjective evaluation leads to 

inconsistent results, wasted resources on low-potential 

content, and no clear path to improving underperforming 

assets that could be driving substantial revenue.

This goes beyond basic readability or keyword usage to include 

factors like content depth, topical coverage, competitor 

differentiation, and search intent alignment. A good scoring 

system provides actionable feedback rather than just numerical 

ratings, helping content teams understand how to improve 

each piece to meet quality standards.

Example 

You’re creating a new piece of content for your home 

improvement site about kitchen remodeling and chose 

to title it “Top methods to upgrade your kitchen.” 

You write the content, optimize the AI output, and run 

it through the content scoring system the AI writing 

assistant leverages. Your content scores an 85 out of 

100, which you’re satisfied with, and publish.

But, because the AI content scoring system doesn’t 

provide actionable feedback on how to improve, 

just a simple score, you don’t see that there are 

opportunities for you to include a wider variety of 

keywords, topics, and people also ask questions that 

would make your content more valuable, and increase 

its content score. Essentially, you’ve left even more 

engagement and conversion potential on the table.

Category #2: Expertise

Elements of expertise in review

Expertise is a central pillar of high-quality content, brand trust, 

and authority. After all, expertise is one of the elements of 

Google’s E-E-A-T framework for creating great content. 

But when it comes to AI, you need to ensure that your specific 

industry expertise and insights are baked into AI output, or you’ll 

need to take the time to add all of that in afterward, making a 

streamlined process more tedious.

Opt for AI writing assistants, like Conductor, that leverage over 

a decade of data to ensure your specific expertise and insights 

are included throughout content generation. This will ensure 

that your content is accurate and relevant to your specific 

target audience, not generic and cookie-cutter.

Does the company have specific expertise in 
creating high-quality website content that performs 
well in organic search?

How sophisticated are the prompts used to 
generate content?

Which AI models are being used, and is the tool 
selecting the best model for each specific task?

Is there a methodology to score and evaluate 
content quality?

Questions to ask yourself:

https://developers.google.com/search/docs/fundamentals/creating-helpful-content
https://www.conductor.com/free-trial/start/


The Strategic Buyer’s Guide to AI Writing Assistants 12

Category #3: Measurement
Measurement is the only way to tell if your content strategy is meeting expectations or needs further 
refinement. Specifically, AI content has to deliver measurable, tangible results in order to justify the 
financial and time investment. 

The following elements assess how effectively a tool tracks, reports, and improves content 
performance across search visibility, traffic, conversions, and technical health. Since there’s a fair 
amount of overlap with some of these measurement elements, we’ll provide an example at the end of 
the section that speaks to this segment.

1. Performance data

Question to ask yourself 

Does the AI technology offer visibility into traffic and 

conversion data for my AI-assisted content?

Why performance data matters 

Rankings alone don’t tell the whole story of your website and 

content performance. Metrics like traffic and conversions reveal 

whether your content is actually driving business results or just 

taking up space. The ability to create content more efficiently 

with AI means nothing if it doesn’t lead to a tangible impact. 

Comprehensive performance tracking should integrate with 

your analytics system to show visits, engagement metrics, 

and conversion data specifically for AI-generated content. 

This enables seamless ROI calculations and helps your teams 

identify which content strategies are most effective at driving 

tangible revenue results, not just search visibility.

2. Ease of reporting

Question to ask yourself 

Can the AI technology provide insights into how AI-generated 

content is performing?

Why reporting matters 

You need to be able to measure the impact of your content, 

whether it’s AI-generated or not, but that gets challenging 

when content performance data lives in separate systems from 

content creation tools. When performance reporting requires 

manual data collection across multiple systems, critical insights 

get delayed or missed entirely. 

Reporting friction leads to underperforming content that drains 

resources while high-potential opportunities go unrecognized, 

directly impacting your content ROI. But, integrated reporting 

allows teams to directly tie content strategies with impact, 

making it easy to answer questions like “How is our AI-assisted 

content performing compared to our traditional content?” 

without wasting time correlating data across platforms or 

making decisions without full performance context.
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Category #3: Measurement

3. Search visibility

Question to ask yourself 

Can the technology easily track how AI-assisted content ranks 

on SERPs?

Why search visibility matters 

Ranking visibility is a critical success metric for traditional and 

AI search. The ability to track how quickly new content gets 

indexed, which keywords it ranks for, and how rankings change 

over time provides essential feedback on content quality. If 

you’re not monitoring how your content is performing in search, 

then you’re flying blind. And if you can’t see that easily in one 

system, you’re wasting time.

Advanced AI writing assistants should alert you to significant 

ranking changes and provide comparison data against 

competitors, giving you a complete picture of your content’s 

search performance landscape and optimization opportunities.

5. Search engagement

Question to ask yourself 

How are users engaging with my content on SERPs?

Why search engagement matters 

Before users even reach your website, they interact with your 

content in search results. Metrics like impression count, click-

through rate, and average position provide insights into how well 

your content aligns with search intent. Low CTR from search 

results is a silent revenue killer. 

Your content might rank well but fail to attract clicks, effectively 

wasting your investment and leaving market share on the table 

while competitors with more compelling search listings capture 

your potential customers. Low CTR, despite high rankings, often 

indicates a messaging problem in titles or meta descriptions. 

The ability to analyze these pre-click metrics helps your teams 

optimize brand search appearances to maximize traffic from 

existing rankings.

4. Technical health

Question to ask yourself 

Does the AI-generated output meet technical requirements for 

search performance?

Why technical health matters 

Technically flawed content is like a high-end car with engine 

problems—impressive but ultimately non-functional. Even 

exceptional content will dramatically underperform or fail 

entirely if technical issues like slow page speed, mobile 

rendering problems, or structured data errors prevent search 

engines from properly indexing and ranking it.

AI writing assistants should proactively check for technical 

issues within your content that might impact performance, 

ensuring it’s not just well-written but also technically sound. 

This prevents the scenario where content performs poorly due 

to technical issues that could have been easily addressed.

6. Changelogs

Question to ask yourself 

Can I track content changes and their impact over time within 

the AI?

Why changelogs matter 

Content optimization is iterative, and teams routinely make 

multiple changes over time to improve performance and target 

new topics. Without a reliable changelog, it becomes impossible 

to attribute performance improvements to specific changes. This 

creates dangerous blind spots where successful optimization 

tactics go unrecognized while detrimental changes get 

repeated, leading to, at best, erratic performance and an inability 

to develop winning content formulas.

To maximize your strategy and presence in AI search, you need to 

be able to tie efforts to impact and track the effect key changes 

have had. A robust change tracking system records what 

was modified, when, and by whom and then correlates these 

changes with performance metrics to identify which optimization 

tactics are most effective for different content types and goals.
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7. Feedback loops

Question to ask yourself 

Does the system use performance data to suggest content 

improvements?

Why feedback loops matter 

The most advanced AI writing systems don’t just help create 

content—they continuously learn from content performance 

to suggest improvements. Without automated feedback loops, 

your content optimization relies on manual analysis that’s often 

delayed, incomplete, or inconsistently applied. This reactive 

approach means your high-potential content underperforms 

for weeks or months while competitors with AI-driven 

optimization continuously improve their market position.

As advanced AI writing assistants gather more performance 

data across your content portfolio, these recommendations 

become increasingly sophisticated and tailored to your specific 

audience and business goals.

Example 

Say that you’re creating a new strategy for the 

cooking website you own to create more video 

content for your recipes. You leverage AI writing 

assistants to write the scripts, but once you publish 

the content, you have to track its performance 

manually to see if it’s having the desired impact and 

find opportunities to optimize. 

You also need to use another solution to ensure that 

your content is technically sound and optimized 

for both traditional and AI search. If your AI writing 

assistant doesn’t have data unification, search 

visibility, and reporting capabilities, you won’t have 

the information you need to optimize your strategies 

and growth potential. 

At this point, you need multiple disparate point 

solutions to write new content, track performance, 

log changes, and monitor technical health. If you 

need to use that many tools, you’re likely not making 

your workflows much more efficient.

Measurement in review

If you can’t measure the impact of your strategies and efforts, 

then you have no way of knowing if they’ve been successful or 

if they were just a waste of time. To maximize your performance 

and ensure the quality of your AI-generated content, you need 

insights into user engagement, like traffic and conversions, 

but also technical health and website changes, so you can 

understand what is having the biggest impact on revenue.

Advanced AI writing assistants, like Conductor, unify all of your 

content, performance, and technical data under one roof. This 

allows you to seamlessly measure your content performance, 

technical health, and website changes from the same 

platform you can create content, and opportunities to outrank 

competitors.

Can I easily see real traffic and conversion data for my 
AI-assisted content?

How easy is it to see how my AI-generated content is 
performing?

Can I easily track how AI-assisted content ranks in search 
results?

Does my AI-generated content meet technical 
requirements for search performance?

How are users engaging with my content in search results?

Can I track content changes and their impact over time?

Does the system use performance data to suggest 
content improvements?

Category #3: Measurement

Questions to ask yourself:
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Category #4: Security
As AI becomes central to content strategy, the way that LLMs are trained is going to become more 
important. Will AI use your proprietary data to train later models, risking internal information? It’s a 
critical question that brands need to ask in order to future-proof their brand. 

Use the following elements to evaluate the safeguards that prevent data leakage, hallucinations, 
plagiarism, and other risks that could damage your brand reputation and create legal or 
compliance concerns.

1. Model training

Question to ask yourself 

Is my data being used to train public AI models?

Why model training matters 

When using AI writing tools, you’re often feeding them 

proprietary information about your products, strategies, and 

customers. It’s critical to understand whether this information 

could be used to train the public models that your competitors 

might later use.

When your proprietary data trains public AI models, you’re 

essentially funding your competition. Without clear data 

protection guarantees, your confidential information, 

strategic insights, and competitive differentiators could be 

incorporated into models your rivals use to find opportunities to 

outmaneuver you.

Strong data protection policies ensure your confidential 

information remains confidential and doesn’t inadvertently 

contribute to improving tools that your competitors use, 

creating a competitive data wall around your organization’s 

unique insights.

Example 

Say that you own a footwear and apparel company, 

and you recently partnered with a famous athlete to 

create a new kind of running shoe. You feed some 

information and data from a go-to-market brief into 

ChatGPT or Claude and ask for help brainstorming 

taglines for the sneakers. 

With many AI writing point solutions, you would 

have no way of knowing how the LLM would use 

that information later on. So, it’s possible, and even 

likely, that the AI model will then leverage your 

internal brand information to answer user queries 

down the line, exposing you to competitive and 

even legal risks.

https://claude.ai/
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2. Hallucination guards

Question to ask yourself 

What measures are in place to prevent AI hallucinations?

Why hallucination guards matter 

AI hallucinations refer to the phenomenon where AI models will 

confidently state inaccurate or outright incorrect information 

in response to a query. When an AI “hallucinates,” it may invent 

statistics, create non-existent sources, or make factual claims 

that damage your credibility. That means hallucinations aren’t 

just inaccuracies—they’re potential legal, regulatory, and brand 

disasters waiting to happen. 

Effective hallucination guards include factual grounding in 

verified sources, citation requirements, confidence scoring, 

and human review workflows for claims that can’t be 

automatically verified. These safeguards ensure your content 

remains trustworthy and factually accurate.

Example 

You’re working on creating a research report that 

examines the impact of AI Overview results on 

traffic within the retail space. You dive into the data, 

feed your spreadsheet into ChatGPT, and ask it to 

summarize the data into digestible conclusions you 

can speak to in your report. 

The AI model completes your request, but it 

hallucinates a statistic that states: “64% of brands 

saw improved traffic after AI Overviews.” You publish 

the report with the erroneous statistic, immediately 

calling into question the validity of the rest of the 

report, as well as your overall brand authority and 

content expertise. Even if you remove the incorrect 

stat, you’ve still damaged your reputation in the eyes 

of search engines and your audience.

Category #4: Security

3. Security certifications

Question to ask yourself 

What security certifications does the technology have?

Why security certifications matter 

Security certifications provide third-party validation of 

a platform’s data protection practices. For enterprise 

organizations, certifications like SOC 2, ISO 27001, and 

GDPR compliance aren’t just nice-to-haves—they’re often 

requirements for tool adoption.

That’s because inadequate security certifications create 

regulatory exposure and brand risk. In an era of increasingly 

strict data protection regulations, using uncertified AI tools 

can lead to compliance violations, financial penalties, and 

data breaches that damage customer trust and trigger costly 

remediation processes.

These certifications verify that the AI writing assistant handles 

sensitive information appropriately, maintains proper access 

controls, and follows security best practices, reducing 

organizational risk when adopting AI tools.
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4. Plagiarism checks

Question to ask yourself 

Does the system check for potentially plagiarized content?

Why plagiarism checks matter 

AI models trained on internet content sometimes reproduce 

existing text too closely, creating potential copyright and 

duplicate content issues. Robust plagiarism detection 

compares generated content against both public web 

content and your own existing content to identify potentially 

problematic similarities.

That’s critical because undetected plagiarism creates serious 

legal and reputation risks. Without systematic checking, 

your AI-generated content might inadvertently reproduce 

copyrighted material, leading to takedown notices, legal 

expenses, brand damage, and potential penalties from search 

engines that could impact your entire digital presence.

This protection helps avoid legal risks, search penalties, and 

reputation damage that could result from publishing content 

that too closely resembles existing materials.

Category #4: Security

Example 

Back to our home improvement example, let’s 

say that you use AI to create your new article 

about kitchen remodeling. Since it was trained on 

existing content, the AI model generates copy that 

is nearly identical to an article that exists on your 

competitor’s website. 

If you were to publish without double-checking, 

search engines would detect that you plagiarized 

someone else’s content, and your site would not 

rank well. You’d also be helping to boost your 

competitor’s expertise and authority while harming 

your own, and depending on the content and 

severity of the plagiarism, you may be at risk for 

legal action.

Security considerations in review

When selecting an AI writing assistant, security can’t be an 

afterthought. The right tool should protect your proprietary 

information, prevent embarrassing hallucinations, maintain 

regulatory compliance, and safeguard against copyright issues. 

Without these protections, even the most impressive content 

generation capabilities become potential liabilities that can 

damage your brand reputation and create legal exposure.

Advanced AI writing assistants, like Conductor, never train public 

models on your proprietary data and have the SOC 2, ISO 27001, 

and GDPR compliance certifications you need to know your data 

is secure, no matter how AI evolves.

Is my data being used to train public AI models?

What measures are in place to prevent AI hallucinations?

What security certifications does the platform have?

Does the system check for potentially plagiarized 
content?

Questions to ask yourself:
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Category #5: Team & workflow
The most powerful AI capabilities deliver zero value if teams don’t use them. These elements 
measure how easily teams can learn, collaborate with, and incorporate AI writing tools into their 
everyday work.

1. Integration capabilities

Question to ask yourself 

How seamlessly does the tool integrate with my existing 

content management systems, marketing platforms, and 

workflow tools?

Why integrations matter 

For AI writing tools to deliver maximum value, they must 

integrate with your existing technology stack. This includes 

content management systems (WordPress, Drupal, Adobe 

Experience Manager), marketing platforms (HubSpot, Marketo), 

workflow tools (Asana, Monday), and analytics solutions. 

Disconnected tools create workflow bottlenecks that neutralize 

AI’s efficiency benefits. Without seamless integrations, your 

teams waste valuable time manually transferring content 

between systems, which leads to issues around draft 

ownership, transcription, and process delays that can transform 

potential time savings into productivity losses.

The most valuable integrations allow for holistic data flow, 

with content moving seamlessly between systems while 

performance data flows back to inform future content creation.

2. Team collaboration

Question to ask yourself 

Does the technology support collaborative content creation, 

editing, and approval workflows?

Why collaboration matters 

Content creation in enterprise settings rarely involves just 

one person. Multiple stakeholders typically contribute to 

strategy creation, editing, compliance review, and approval. 

AI writing tools should support these collaborative workflows 

with features like shared workspaces, role-based permissions, 

review/approval flows, commenting, and version history.

Without collaborative workflows, AI-generated content 

becomes a governance nightmare. Content gets published 

without proper approvals, inconsistent edits create quality 

issues, and the lack of clear process ownership leads to balls 

being dropped at critical moments in the content lifecycle.

Without these collaboration features, organizations struggle 

to maintain governance over AI-generated content and often 

create inefficient workarounds that diminish the tool’s time-

saving benefits.
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3. Learning curve

Question to ask yourself 

How quickly can content teams become productive with the AI 

writing assistant?

Why the learning curve matters 

The complexity of AI writing tools varies dramatically, from 

simple text generators to sophisticated content optimization 

platforms. Tools with intuitive interfaces, helpful onboarding 

experiences, and clear documentation enable teams to 

become productive quickly without extensive training. Steep 

learning curves don’t just delay implementation—they kill ROI. 

Complex tools requiring extensive training create adoption 

barriers, leading to low utilization rates, frustrated teams, and 

ultimately abandoned technology investments as users revert 

to familiar but less effective methods.

Consider how the tool accommodates both power users and 

occasional contributors, providing appropriate interfaces 

for different skill levels. The faster teams can efficiently use 

the tool, the sooner you’ll see a return on investment and 

widespread adoption.

Example 

Say that you’re an SEO at a sporting goods brand, 

and you work closely with several teams across 

your organization, including the content team. You 

leverage AI to break down data tables and pinpoint 

opportunities to optimize your content. 

You create a brief to optimize a piece of content 

using AI, but the AI assistant you use doesn’t 

integrate with key data sources, like Google 

Analytics, so you can’t leverage those performance 

insights in your brief, which gives the content team 

less information to work from. From there, you need 

to manually send the brief to your content team via 

email or messaging, which increases the likelihood 

that it gets overlooked or ignored. 

Advanced AI assistants integrate with your existing 

tech stack and task managers to ensure that you can 

seamlessly pass across teams and key stakeholders 

to keep everyone aligned and up to date.

Team & workflow considerations in review

How seamlessly does the tool integrate with my existing 
content management systems, marketing platforms, and 
workflow tools?

Does the solution support collaborative content creation, 
editing, and approval workflows?

How quickly can content teams become productive with 
the AI writing assistant?

At the end of the day, AI is supposed to increase productivity 

across teams, not become a headache of its own to navigate. The 

best AI writing assistants integrate with your existing workflows 

and technology to make its use as seamless as possible, and 

makes communicating updates across teams a breeze. 

Look into AI writing assistants, like Conductor, that integrate 

with key tools and data sources from Google Analytics and 

GSC to Asana and Trello to ensure that contributors across your 

organization can work efficiently and effectively as a team.

Category #5: Team & workflow

Questions to ask yourself:
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Category #6: Content capabilities
Modern content strategies demand customization and global reach. These elements evaluate a 
tool’s ability to create personalized content variations and maintain quality across multiple 
languages and markets.

1. Content personalization

Question to ask yourself 

Can the tool generate variations for different audience 

segments or personalization needs?

Why content personalization matters 

To make your mark across a wide audience, modern strategies 

often involve creating content variations tailored to different 

audience segments, buying stages, or personalization 

scenarios.

Single-version content creates generic customer experiences 

that fail to convert. Without personalization capabilities, you’re 

forced to choose between expensive and time-consuming 

manually crafted variations or settling for one-size-fits-all 

content that leaves significant conversion potential across 

different audience segments on the table.

Advanced AI writing tools should support the efficient 

creation of these variations while maintaining consistent core 

messaging. Rather than creating each variant from scratch, the 

system should understand which elements to customize based 

on audience characteristics while preserving brand voice and 

key information. This capability dramatically reduces the time 

required to implement personalized content strategies at scale.

Example 

For instance, your footwear brand has a new kind 

of sneaker that is optimal for high-intensity athletics 

and more casual purposes. You want to ensure 

that your content speaks to both more athletically 

inclined and more casual personas. 

If your AI writing assistant doesn’t include 

personalization capabilities, then you’ll need to 

either manually create persona-based content 

variations or try to thread the needle and create 

one piece of content that meets the needs of every 

person, which only makes it more likely that it will 

meet the needs of nobody.



The Strategic Buyer’s Guide to AI Writing Assistants 21

2. Multilingual support

Question to ask yourself 

Can the tool generate high-quality content in all languages 

your business requires?

Why multilingual support matters

Consistent content quality across multiple languages is 

essential for global organizations, but basic translation services 

often miss cultural nuances and produce awkward phrasing 

that damages credibility in local markets.

Without native-quality AI generation in all your target 

languages, you must either limit your global presence or accept 

compromised quality in certain markets, creating inconsistent 

brand experiences and competitive vulnerabilities.

Sophisticated multilingual AI writing assistants should 

understand language-specific SEO considerations, cultural 

references, and regional compliance requirements. The best 

systems enable centralized content strategy with efficient 

localization, ensuring consistent messaging while respecting 

linguistic and cultural differences across markets.

Example 

Say that you’re expanding your footwear and 

apparel brand to serve international markets for the 

first time. You want to start translating your existing 

content into other languages to facilitate the 

change, and leverage AI to do the translations. 

Generic AI writing assistants will suffer from the 

usual hallucinations and inaccuracies as always, 

but those errors will be much more difficult to 

catch, especially if you don’t have the resources or 

bandwidth to devote to editing and retranslating.

Category #6: Content capabilities

Content capabilities in review

Can the tool generate variations for different audience 
segments or personalization needs?

Can the tool generate high-quality content in all 
languages your business requires?

AI writing tools that don’t offer robust content capabilities are 

a bit like having a car with a golf cart engine. Sure, it’ll get you 

where you need to go, but it won’t really do it as quickly or 

fantastically as you wanted. 

Leveraging AI is all about boosting productivity while 

maintaining content quality, but if your AI of choice leaves 

you to choose between quickly creating subpar content or 

taking your time to create something better, then it’s not really 

boosting your processes at all.

Questions to ask yourself:
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Wrapping up AI writing 
assistant considerations
Choosing the right AI writing assistant is ultimately about 

finding a tool that enhances your team’s capabilities rather 

than replacing them. The best solution will seamlessly 

integrate with your existing processes, leverage your unique 

expertise, safeguard your proprietary information, and 

deliver measurable results that justify the investment. 

As AI writing technology continues to rapidly evolve, the 

technology that provides comprehensive solutions across 

data quality, domain expertise, performance measurement, 

security, workflow integration, and content capabilities will 

deliver the greatest long-term value. 

Carefully evaluate each AI writing assistant based on this 

criteria to choose the solution that doesn’t just create 

content faster but creates better content that drives 

meaningful business outcomes.

Want to see a concrete comparison between 
AI writing assistant outputs? 

Stay tuned for our quarterly AI Writing Assistant Evaluation Reports to see firsthand which AI output is strongest. 

Subscribe to our Dispatch Newsletter to ensure you don’t miss a single report, and stay up to date on all of our AI, SEO, 

and content optimization content.

Subscribe to Dispatch

https://www.conductor.com/dispatch/

